
BUS101 CONSUMER EDUCATI ON 
High School Grades 9-12 Required 1.0 Credit 

 
Consumer Education is a fully integrated, standards-based course that builds on prior student knowledge and skills gained from 
earlier K-8 lessons and/or other successfully completed high school courses. Participants are given an opportunity to study in 
depth the role of consumers in the American market economy or free enterprise system. Students are expected to learn, regularly 
apply and improve a variety of universal, interdisciplinary, academic inquiry skills that are essential traits of effective, 
independent, lifelong learners and active citizens. Students identify the values, needs, wants, goals, and resources that enable 
people to make wise decisions promoting personal and/or family financial stability and improved quality of life. Students analyze 
their personal rights and responsibilities as consumers and evaluate common advertising techniques from various media. Students 
apply basic mathematic skills to solve common consumer problems and gain very basic, practical experience dealing with both 
the income and spending aspects of money management, taxes, banking services, credit, insurance, and personal or family 
budgeting.  
 
Integration of consumer education studies with other disciplines is expected and should be on going. Students apply relevant 
vocabulary, use critical-thinking and information processing skills, utilize appropriate technology to solve everyday problems, 
create quality products/presentations, and communicate what they have learned in written, oral, mathematical, visual, and other 
formats. Formative and summative progress and the quality of student work, including the Public Presentation of a fully 
integrated, interdisciplinary Final Semester Project, are regularly assessed with a variety of oral and written tests, student 
performance rubrics, and peer or self-assessment checklists. By satisfying expectations of this course, successful students will be 
more informed, skilled, productive, employable, socially responsible and well-rounded citizens. 
 

SOUTHWEST REGION SCHOOL DISTRICT STUDENT OUTCOM ES 
Outcome 4: Students learn and understand their rights and responsibilities and work together as members of a democratic 

society. 
Outcome 5: Students demonstrate honesty, respect, concern and caring for themselves, their environment and others. 

Outcome 6: Students exhibit a positive attitude and self-initiative. 

Outcome 8: Students demonstrate awareness of their own strengths and skills and have self-confidence to take risks that will 
realize their potential as lifelong learners. 

Outcome 9: Students use technology for adapting to and initiating productive change. 

Outcome 10: Students demonstrate leisure, vocational and life skills. 

  
COURSE GOALS, OBJECTIVES AND ALASKA STANDARDS 

 

ROLES OF INFORM ED, EFFECTIVE CONSUM ERS  
  

A. Explain the role of consumers in modern economic systems. The student is expected to: AK Stds 
 1. identify the roles consumers play in the regional, state, national, and global economy (e.g., customer, 

purchasing agent, investor, citizen); 
CUL E8 

 2. il lustrate how the American free enterprise system works to produce and distribute goods and services 
for consumers; and 

GVT F2 

 3. compare/contrast inflation and recession, including how each affects consumers. 
 

GVT F8 

B. Apply an effective, established consumer  decision-making process. The student is expected to: AK Stds 

 4. define essential terms and/or concepts (e.g., needs, wants, values, goals, standards, voluntary, 
involuntary, choices, consequences); 

GVT F7 

 5. compile a list of personal economic needs, wants, values, goals, standards, possible choices and 
probable consequences;   

CUL D6 

 6. explain how personal factors and general economic conditions affect consumer decisions; CUL B3 

 7. demonstrate the ability to effectively complete the systematic steps in an economic decision making 
process; and 

CUL B3 

 8. demonstrate the ability to complete a structured comparison shopping process, including appropriate 
purchasing skills.   

GVT G3 

C. Understand and apply major  consumer  r ights and responsibilities. The student is expected to: AK Stds 
 9. analyze various consumer protection laws and the protection agencies that enforce those laws;  STW A7 
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 10. identify a variety of consumer rights and specific responsibilities attached to each of those rights; and  
 

STW A7 

 11. demonstrate how to make an effective oral and/or written consumer complaint to the appropriate 
business and/or consumer protection agency; 

GVT E2 

 
POSITIVE &  NEGATIVE ASPECTS OF ADVERTISING  
  

D. Descr ibe the role of advert ising in a free enterpr ise market place. The student is expected to: AK STDS 
 12. identify the major purposes of advertising and the steps that are common to successful advertising 

campaigns; and 
LIB D2 

 13. identify government agencies responsible for controlling advertisements.   GVT C1 

E. Understand the cr iter ia for  evaluating advert ising; then, cr itique specif ic examples of advert isements 
from var ious types of media. The student is expected to: 

AK STDS 

 14. analyze the major elements of an effective advertisement, including the printed and/or spoken message, 
art and/or other visuals, music, et.al.;  

LAN D2 

 15. compare/contrast major propaganda and/or advertising techniques, including the use of numerical 
statistics; 

LAN E3 

 16. evaluate specif ic advertisements from various media according to their emotional or educational 
appeal, and according to their ÒtargetedÓ market;  

LIB D4 

 17. show ability to recognize unethical advertising techniques from various types of media (e.g., 
newspapers, magazines, radio, television, internet), including fraudulent claims aimed at teens; and 

LIB D4 

 18. create an individual advertisement for a local product or service that demonstrates understanding of the 
major purposes, elements, and methods of ethical advertising.   

LIB B5 

 
PERSONAL MONEY MANAGEM ENT  
  

F. Analyze the money management concept of income. The student is expected to: AK STDS 
 19. use brainstorming techniques to identify the major types of incomes currently found in the Bristol Bay 

region, including those that are unique to the state of Alaska;  
GVT G5 

 20. compile a list of the major types of income available for individuals and families living in other parts of 
the United States; and 

GVT G5 

 21. suggest ways that the economic base, including more jobs and sources of income, might be expanded 
in the Bristol Bay Region;  

GVT G6 

G. Analyze the money management concept of spending. The student is expected to: AK STDS 

 22. compare/contrast impulse buying and comparative shopping; 
 

CUL B3  

 23. analyze personal and/or family spending habits and specify weaknesses or problems that result from 
these spending habits; and 

CUL D6 

 24. identify ways to correct and strengthen spending habits.  CUL C4 

H. Analyze the role of taxes in the general economy and how they affect personal money management 
decisions. The student is expected to: 

AK STDS 

 25. define the term tax and explain the basic purpose of taxation (i.e., the provision of various government 
services); 

GVT F1 

 26. discuss the major types of taxes that Americans must pay (e.g., income, property, sales, etc.) and debate 
the fairness of each type; and 

GVT F1 

 27. identify the specif ic taxes that are included in the purchase price of various goods and services, 
including specif ic local tax rates.  

GVT F1 

I . Understand and practice using both checking and savings accounts. The student is expected to: AK STDS 
 28. explain basic money management terms and concepts (e.g., deposits, withdrawals, interest bearing 

accounts, being overdrawn, check or drafts, returned checks, credit, debit, service charge, etc.);  
GVT F5 

 29. specify the advantages, disadvantages, and responsibilities of having checking and savings accounts;  GVT G3 

 30. identify personal banking needs (actual current needs or those most likely in the future) and determine 
the type of checking and savings accounts needed; 

GVT F7 

 31. survey local banking institutions to determine available types of checking and savings accounts and 
current service charges; and  

GVT F6 
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 32. create and accurately maintain actual or simulated checking and savings accounts for a pre-determined 
amount of time. 

GVT G1 

J. Analyze var ious types of investments and create a hypothetical investment plan. The student will: AK STDS 

 33. define investment and identify the major traits and levels of risk associated with various types of 
investments; 

GVT F5 
 

 34. list and explain established guidelines for selecting various investments;  GVT E4 

 35. describe the stock market and how it generally works; and GVT F6 

 36. create a hypothetical investment plan that demonstrates understanding of established investment terms 
(e.g., stocks, bonds, mutual funds, return rate, dividends, risk factors, etc.).  

GVT G1 

K. Analyze the major  advantages and disadvantages of credit. The student is expected to: AK STDS 
 37. understand the concept of credit and related credit terms (e.g., lender, borrower, annual percentage rate, 

collateral, credit report, etc.); 
GVT F5 

 38. identify various types of credit (e.g., consumer loans, revolving accounts, mortgage, etc.), and 
distinguish between commercial and consumer credit;  

GVT F5 

 39. compare/contrast the costs of credit versus paying with cash;  
 

GVT G3 

 40. identify reasons for establishing good credit and describe ways to maintain a good credit rating; and 
 

GVT G4 

 41. discuss examples of credit fraud and ways to protect oneself from credit fraud.  
 

GVT G7 

L. Use basic insurance terminology and identify major  types of insurance policies. The student will: AK STDS 

 42. define and use established insurance terms (e.g., policy, claim, coverage, deductible, rider, premium, 
etc.), and list reasons for securing financial protection; 

GVT F5 

 43. identify the major components of the types of insurance most likely carried by individuals and families, 
including those required by law (e.g., automotive, life, medical, household); and  

GVT F7 

 44. determine guidelines for the types and amounts of personal and family insurance needs, then complete 
a typical insurance application form. 

GVT G1 

M. Comprehend the major  reasons for  establishing and maintaining an effective personal or  family 
budget. The student is expected to: 

AK STDS 

 45. distinguish between ÒneedsÓ and ÒwantsÓ in regard to personal money management and consumer 
purchases; 

CUL D6 

 46. identify the major characteristics and benefits of a ÒsoundÓ personal budget;  CUL B3 

 47. determine both long-term and short-term personal f inancial goals;  GVT G3 

 48. determine personal needs for food, clothing, housing, transportation, insurance and recreation and 
create an accurate budget to make the best use of allotted money for each category; 

HPE A6 

 49. maintain accurate f inancial records related to a personal budget for a predetermined period of time; and STW A2 

 50. evaluate personal budgets using checklists and/or rubrics containing explicit directions and pre-
determined criteria for quality. 

LIB B6 

 
SOUTHWEST REGION RESOURCES &  SUGGESTED ACTIVITIES 

 
 TEN SIGMA Manuals (copies on all sites) 
 K-12 Positive and Productive Behaviors Manual (Loaded with ideas for teaching students to be more productive.) 

K-12 Rubrics Manual 
K-12 Teaching For High Performance: Activities available for Language Arts, Math, Science, Social Studies 
 

 SAMPLE TEN SIGMA ACTIVITIES: Can be adapted for use in Consumer Ed, Marketing, and other business courses. 
 ¥ SS-Ec 01-01 Write/Debate Consumer Protection Laws 

¥ SS-Ec 01-02 Two Incomes vs. Family Needs 
¥ SS-Ec 02-01 Capitalism Hall of Fame/Shame 
¥ SS-Ec 03-01 Stocks and Bonds Portfolio 
¥ SS-Ec 03-02 Small Business Pro and Con Table 
¥ SS-Ec 04-01 Impact of Laws on Small Business 
¥ SS-Ec 04-02 Write for Balanced Budget 



 -4- 

¥ SS-Ec 05-01 International Trading Company 
¥ SS-Ec 06-01 Fiscal Policy and Goal Recommendations 
¥ SS-Ec 07-01 Set Rules for College Debt 

 
 Alaska State Content Standards  http://www.educ.state.ak.us/ContentStandards/home.html 
  
 Content Area Textbooks and Supplemental Resources 
  

SWRSD ADOPTED TEXT:  Marketing Essentials (Glencoe) 
 

SUPPLEM ENTAL: Need to inventory Southwest Region materials in the I tinerant Business TeacherÕs Kit. 
 

 Major  Internet Resources 
 ¥ NY Times  Lesson Plans 

¥ Consumer Ed for Teens 
¥ Consumer Awareness Lessons 
¥ Consumer Ed Mini-lessons 
¥ Consumer Reports Online 
¥ Top Consumer News 
¥ Blue WebÕN Ð Business 
¥ AdCracker 
¥ Great Teaching Ideas 
¥ Practical Money Skills 
¥ Online Calculators 

http://www.nytimes.com/learning/teachers/lessons/economics.html 
http://www.wa.gov/ago/youth/ 
http://www.practicalmoneyskills.com/english/teachers/lesson.php?id=455&o=1 
http://www.nice.emich.edu/education.html 
http://www.consumerreports.org/ 
http://www.cbc.ca/consumers/ 
http://www.kn.pacbell.com/wired/bluewebn/fr_Business.html 
http://www.adcracker.com/index.htm 
http://www.swcollege.com/marketing/gitm/gitm.html 
http://www.practicalmoneyskills.com/english/teachers/ 
http://www.bygpub.com/finance/calculators.htm 
 

 SWRSD Media Center  
 The district Media Center has resources for all class levels, in all subject areas, including professional development materials. 

The Media Specialist is a Library/Information Literacy expert and will help you find available district materials or help you 
secure additional resources through interlibrary loans and/or use of the Internet. Several times during the year you also will be 
encouraged to make reasoned suggestions for new materials that will be considered for purchase. For direct help, please 
contact the Southwest Region Media Specialist at 907-842-8246.  

 
 Instructional Support Staff 
 To help teachers, principals, and other staff at the various sites, Southwest Region Schools provides a very experienced 

instructional support staff. All of them are eager to share their extensive teaching experiences. They can help you establish 
more effective classroom routines and management practices or learn and use new or improved teaching and assessment 
strategies. They also can offer suggestions that will help you adapt to life and work in rural village schools so that you and 
your students will have a mutually respectful, more positive, more productive, and more satisfying experience. 

 
 Community Resources Related to Course 
 Each individual teacher and/or team of instructors, with the help of long time staff, students, parents and other concerned 

community members should cooperatively compile and periodically update a list of village elders, parents, local government 
leaders, business persons, and other concerned, active members of the community who are willing to share their wealth of 
experiences, knowledge and skills. Remember: It takes the whole village to educate a child. 
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